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“Location, location, location… Our mandate is to showcase worldwide talent 
in a fun, safe, interactive festival environment in the heart of alberta.”
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Our vision for the Tailcreek Mudfest is the production of a large-scale high perfor-
mance motorsports & music festival in the heart of Alberta that will attract guests 
and patrons from across the province, across the country, and internationally.

We plan to maximize the number of campers and travelers visiting the region by hosting 
the festival over the Canada's 150th birthday Day weekend. Our goal is to provide a 
year-after-year event, with some of Canada's best off road racing, as well as providing 
“live entertainment” to create the ultimate outdoorsman show. Building Alberta’s 
favorite festival experience is our top priority.

The 3rd annual Tailcreek Mudfest will encompass three days of outdoor racing & 
music festival experiences, with the goal to garner 4000+ festival attendees per 
day. The festival will feature some of the biggest and baddest 4X4 Baja/Outlaw Tuff 
Trucks in the country and also feature Rock, Country and Classic rock music in an 
outdoor venue. Our mandate is to showcase premium talent in a fun, safe, interactive 
festival environment.

The social setting at MUDFEST provides a phenomenal attraction for the above average 
household income 18 – 44 adult consumer with a flair for the unique and 
exclusive. The captive fans are consumer driven, lifestyle oriented and have the 
power to set the standards for popular culture. They are always riding the wave of 
new trends and have incredible purchasing power. The environment at Tail Creek will 
provide you direct access to this hard to reach demographic audience and an unlimited 
opportunity to target market your Brand Message.

Our target market — The Millennials (born between 1970 - 1995) (20 - 50 years) —
are the largest demographic since the Boomers. They typically have an above average 
income (1 in 10 make over 100k annually), and they will be 75% of labour force by 2028. 
The demographic is experience focused and displays social status by consumption of 
those experiences, then they share that experience via social media.
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What We Want To Accomplish

Statistics

“THE IMMENSE POWER OF THE INTERNET, 
SOCIAL MEDIA, WEB INTEGRATION AND 
TARGETED TRADITIONAL MEDIA allow us 
to INFORM AND DELIVER an effective 
message to our AUDIENCE.”



Fireworks
 Canada Day celebration
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“Reach over 4,000+ fans over each 
of the 3 days..”

Partnership with the Tailcreek Mudfest offers numerous opportunities that cannot be 
found in traditional marketing, promotional and advertising environments. Reach over 
4,000 fans over each of the 3 days. Whether your goals center around Brand Awareness, 
Product Sales, New Product Trial or Recruitment, we can help leverage your sponsor-
ship investment and deliver that all important R.O.I.

On-Site Opportunities

Main Stage
The 60’ main stage is the heart of 

the concert bowl.

Branding to the max.

18+ beer Garden
Premium branding

opportunity for an 18+ market. 
Boldly activate your brand!

Banners
Multiple locations throughout the 

grounds and Raceway.

Premium Exposure!

TC Marketplace
Exposure outside of the concert 

bowl.

Vendors, direct sales, displays, 
Recruitment, etc.
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“Tail Creek puts you Center Stage"

THE IMMENSE POWER OF THE INTERNET, SOCIAL MEDIA, WEB INTEGRATION AND TARGETED 
TRADITIONAL MEDIA  informs and delivers Tail Creek's rapidly growing audience. 
Whether your goals center around Product Sales or Introduction, Brand 
Recognition, or even Fund Raising... Tailcreek puts you at center stage. When partnered 
with Tailcreek, we'll help you leverage your message to maximize yout investment.

OFF-Site Opportunities

Website
tailcreekraceway.ca

Social Media
Facebook, Instragram, Twitter, etc.

Program / Schedule
All print, tickets & possible swag 

during the event
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“They are always riding the wave 
of new trends and have incredible 
purchasing power"

HIGH IMPACT! The heart of the Concert Bowl – the 60’ MAIN STAGE…is our Premium 
Sponsorship Opportunity.  The captive fans are consumer driven; lifestyle oriented, 
and has the power to set the standards for popular culture. They are always riding 
the wave of new trends and have incredible purchasing power. The environment 
at Tailcreek provides you with direct access to this hard to reach audience and the 
opportunity to target market your brand message.

The site consists of 201 acres, 45 acres are for the motorsports activities and the 
remainder of the site is the camping area and concert bowl. New in 2015 is a 20,000 
person natural amphitheatre concert bowl protected by trees with it's very own stage!

TITLE SPONSORSHIP

Tailcreek Grounds

MAin Stage Banner - 40' x 3' Top Stage Banner

Presenting Sponsor Side Banner - 8' x 10'

Tailcreek will work with you to implement consumer driven promotions
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“Each year the event grows in size 
and excitement"

Our annual punisher 4x4 challenge has grown to be Canada’s 
biggest offroad event and is recognized as the toughest. 
Teams come from across the country and Internationally for a chance to put their 
names on The Tailcreek Cup. Each year the event grows in size and excitement. tailcreek 
can host all kinds of racing events such as 4x4, oval track racing, motocross, side by 
side and much more

Extreme MotorSports
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“We have all the tools to enhance 
your Tail Creek experience"

TITLE $ 
Sponsor name integrated into the title of the festival (ie. Kawasaki Tail-
creek MUDFEST. This level includes category exclusivity, major integration 
into event, and inclusion in entire media campaign. Also included; One (1) x 40'x 
3' stage top banner, Forty (40) Weekend Passes, Twelve (12) Premium 
Executive campsites, Eight (8) Regular Campsites, Access to Exclusive Sponsor Tent/Bar, 
Six (6) Meet and Greets for each artist (pending Artist Approval), Two (2) Artist Signed 
& Framed Event Posters, Ten (10) 'On Stage' seats per artist (Pending artist 
approval, weather permitting), Logo Placement on Stage Video Screen in Sponsorship 
loop, approx. 100+ times a day.

PRESENTING $
Includes sponsor name inclusion immediately after festival name (ie. Tailcreek Mudfest 
presented by Kawasaki). This level includes category exclusivity, major integra-
tion into event, and inclusion in entire media campaign. Also included; Two (2) 8'x 10' 
Banners, one per side on mainstage scrims, Thirty (30) Weekend Passes, Ten (10) Premium 
Executive campsites, Five (5) regular campsites, Access to Exclusive Sponsor tent/bar, 
Four (4) Meet and Greets for each artist (pending Artist Approval), Two (2) Artists signed 
& framed event posters, Four (4) 'On Stage' seats per artist (pending artist approval, 
weather permitting),Logo Placement on Stage Video Screen in Sponsorship loop, approx. 
50+ times a day.

GOLD $

Includes major integration into the festival and media campaign. Designed specifically 
for sponsors needs and will include designation rights to key section(s) of the event. 
Also included;  One (1) 4'x 6' Banners on Concert Bowl fencing down stage edge, Ten 
(10) Weekend Passes, Two (2) Premium Executive campsites, Four (4) Regular campsites, 
Access to Exclusive Sponsor tent/bar, Two (2) Meet and Greets for One (1) artist (pending 
Artist Approval), One (1) Artists signed & framed event posters, Two (2) 'On Stage' seats 
for One (1) artist (pending artist approval, weather permitting), Logo Placement on 
Stage Video Screen in Sponsorship loop, approx. 20+ times a day.

Silver $
This level is for local sponsors, logo inclusion on select media ie. website, 
social media, festival booklet. Also included; Six (6) Weekend Passes, One 
(1) Premium Executive Campsite, Two (2) Regular campsites, Access to Exclu-
sive Sponsor tent/bar, Enter a Draw for Two (2) Meet and Greets for 
One (1) Artist (Pending Artist Approval).

Bronze $

This level is for local sponsors, logo inclusion on select media ie. website, social media, 
festival booklet.,  Also included; Four (4) Weekend Passes, Two (2) Regular campsites, 
Access to Exclusive Sponsor tent/bar, Enter a Draw for Two (2) Meet and Greets for One 
(1) Artist (Pending Artist Approval).

SPONSORSHIP Packages
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“We have a package availabe for 
everyone!"

Off-site   Bronze    Silver   Gold    Presenting    Title

Logo Featured on Festival program 
Logo Featured on Printed Tickets 
Logo Featured on All Advertising Materials 
Brand Mentioned in Radio Campaigns

Online   Bronze    Silver   Gold    Presenting    Title

Logo Featured on Sponsor Page of Website 
Logo included on all E-Newsletters 
Social Media Shout Outs (FB, Twitter, IG) 
Rotating Ads on Website
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For more information please contact: 

jason jahner

403-872-9696     jjahner@live.com

On-site   Bronze    Silver   Gold    Presenting    Title

Logo Featured in Program 
Access to sponsor hospitality tent 
4x8 Banners on Site 
P.A Announcements 
Advertisements on Video Screens 
Artist signed & framed event poster 
Backstage Meet n’ Greet Passes 
Category Exclusivity 
Mainstage roof banner 
Stage-side Scrim Banners 
20’x20’ Promotional Footprint availability 
40’x40’ Promotional Footprint availability 
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